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INTRODUCTION

PARTNER WITH THE LARGEST PROFESSIONAL ORGANIZATION SERVING 
THE DISCIPLINE OF CLINICAL PHARMACOLOGY AND TRANSLATIONAL 
MEDICINE!

The American Society for Clinical Pharmacology and Therapeutics is calling on 
you to participate in the Exhibition at the ASCPT 2018 Annual Meeting in Orlando, 
FL. This important meeting brings together nearly 1,600 clinical pharmacologists, 
translational scientists, and educators to share research, knowledge and experiences 
with the top exhibitors meeting their industry’s needs. This year’s event promises 
to provide multiple opportunities for your organization/company to interact with 
attendees and build collaborative relationships. You cannot afford to miss the 
opportunity to participate!

ACTIVITIES IN THE HALL
SOCIAL EVENTS – Exhibit Hall receptions, breaks and more will give you the 
numerous opportunities you are seeking to interact with engaged attendees.

SPONSORED FEATURES – Expanded Meeting App opportunities, professional 
headshots, live showcase and learning lounge, shuttle buses, charging stations, and 
networking events offer even more reasons for attendees to roam the Exhibit Hall 
and view your latest services and innovative products.

INNOVATIVE FLOOR PLAN – The floor plan was designed to merge the popularity 
of the poster hall with the business space. Exhibitors are in the middle of the action!

Sponsorship opportunities have been developed to fit every marketing budget and 
ROI goal. See the Partnership Opportunities page for details or contact lisa@ascpt.org 
to discuss the multiple ways to expand your reach.

Exhibit space is extremely limited - 
ACT NOW to secure your spot!

ATTENDEES
Member ........................ 85%
Non Member ...............15% 

ATTENDEES FROM 
23 COUNTRIES
US .................................... 78%
Korea .................................4%
Canada .............................3%
Japan .................................3%
UK .......................................3%
Netherlands ................... 2%
Other ................................ 7%

PROFESSIONAL 
ENVIRONMENT
Industry  ........................40%
Academia .....................32%
Consulting  ................... 16%
Gov/Other  ................... 12%

ATTENDEE ROLE IN
PURCHASING DECISION
Recommend ................ 35%
Final Decision .............. 34%
Influence ....................... 16%
No Purchasing Role..... 8%

DEGREES HELD
MD  .................................42%
PhD  ................................ 34%
PharmD  ........................17%
Other  ............................... 7%

YEARS OF PROFESSIONAL 
EXPERIENCE
Greater than 21........... 26%
11-20 ...............................30%
6 -10 ................................ 21%
5 years or less .............. 23%



ASCPT Exhibitor Prospectuswww.ascpt.org 3

GENERAL INFORMATION

TOP 3 REASONS WHY YOU SHOULD EXHIBIT AT 
THE ASCPT 2018 ANNUAL MEETING
1.  Exhibit hours have been adjusted to maximize unopposed time and

networking opportunities within the Hall.

2.  Top notch scientific programming led by world-renowned experts in
the field, presenting content that attracts attendees.

3.  The Hilton Orlando offers world-class meeting facilities bringing exhibits,
education and registration all to one single level of the hotel!!

Booth space is extremely limited! Don’t miss your chance to be involved.
Select your booth today by visiting www.ascpt.org/meetings or by contacting 
lisa@ascpt.org!

LOCATION: Hilton Orlando / Orlando, FL

DATES: March 21-24, 2018

ASCPT SHOW MANAGEMENT
Please contact Lisa Williamson, ASCPT Senior Director of Member Services, 
at lisa@ascpt.org or 703-836-6981 ext 102 for additional information on 
exhibiting and sponsorship opportunities.

ALERT! BEWARE OF FRAUDULENT HOUSING CLAIMS!
Hotel reservations should only be made through the link 
in your registration confirmation. If contacted by someone 
claiming to be affiliated with ASCPT, do not make 
reservations and alert ASCPT at meetings@ascpt.org or 
(703) 836-6981 extension 108.

2018 EXHIBIT DATES/HOURS:

WEDNESDAY, MARCH 21, 2018
Exhibitor Move-in 
8:00 am – 2:00 pm 
(Exhibits must be set by 2:00 pm in 
order to accommodate the earlier 
start time of the Opening Reception)

Exhibit Hall Open 
4:30 pm - 6:00 pm 
Opening Reception, Presidential 
Trainee Awards, Attended Posters 
& Poster Walks

THURSDAY, MARCH 22, 2018

Exhibit Hall Open 
9:00 am – 1:30 pm

Morning Break 
10:00 am – 10:30 am

Dessert Break 
12:30 pm – 1:30 pm

Exhibit Hall Open 
4:30 pm – 6:00 pm 
President’s Networking Reception, 
Attended Posters & Poster Walks

FRIDAY, MARCH 23, 2018

Exhibit Hall Open 
7:00 am – 1:30 pm

Morning Break 
10:00 am – 10:30 am

Dessert Break 
12:30 pm – 1:30 pm
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EXHIBIT HALL FLOOR PLAN

ENTRANCE
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Dimension
8'x10'

Size
80

Totals:

Qty
60

60

SqFt
4,800

4,800

204 TOTAL SIDES
102 - DOUBLE-SIDED POSTER BOARDS

EVERY EFFORT HAS BEEN MADE TO
ENSURE THE ACCURACY OF ALL

INFORMATION CONTAINED ON THIS
FLOORPLAN. HOWEVER, NO WARRANTIES,

EITHER EXPRESSED OF IMPLIED, ARE
MADE WITH RESPECT TO THIS

FLOORPLAN. IF THE LOCATION OF
BUILDING COLUMNS, UTILITIES OR OTHER

ARCHITECTURAL COMPONENTS OF THE
FACILITY IS A CONSIDERATION IN THE

CONSTRUCTION OR USAGE OF AN
EXHIBIT, IT IS THE SOLE RESPONSIBILITY

OF THE EXHIBITOR TO PHYSICALLY
INSPECT THE FACILITY TO VERIFY ALL

DIMENSION AND LOCATIONS.
 © COPYRIGHT 2007, FREEMAN CO.

 ALL RIGHTS RESERVED.

DRAWING INFO

REVISION DATE:
G HURTADO/SERDC7/27/2017By:

BOOTH COUNT

BLDG. LEGEND:

ORANGE BALLROOM A-G, HILTON ORLANDO
MARCH 20 - 24, 2018

Job #:

AE:

Prod. AE:

Branch:

Started By:

Facility:

City & State:

Hall / Level:

3342822
Passport Line Item Number:

Scale:

Started:

ORLANDO

G HURTADO/SERDC
7/27/2017

TINA BRESSERT
JOHN KLUH

437238
Custom

ORLANDO, FLORIDA
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ASCPT IS PROUD TO OFFER 3  EXHIBIT 
BOOTH PRICING TIERS TO BEST FIT YOUR 
BUDGET & MARKETING NEEDS.

INCLUDED WITH BOOTH FEE

 › 8’ high back drape and 3’ high side drape

 › 7” by 44” company identification sign

 › Carpet – the Exhibit Hall is fully carpeted

 › Inclusion in Final Program (if application received prior to print date)

 › Listing in Annual Meeting App

 › Description & hyperlink on ASCPT website

 › Customer connection via the Annual Meeting App

To further customize your experience, exhibitors also have the option to 
purchase the following additional items beyond their booth tier inclusions:

 › Discounted staff Exhibit Hall only and full conference badges

› Learning Lounge which includes ad in Final Program, inclusion in exclusive 
exhibitor e-blast, and highlighted website listing

 › (1) 8x10 inline booth space
 › 2 Exhibit Hall only badges
 › Lunch vouchers per badge
 › 1 mailing list released 2/2/18
Fee (before 12/31/17): $5,500
Fee (after 1/1/18): $6,500
Corner booths: add $500

Altasciences Clinical Research
BioPharma Services Inc.
BioTelemetry Research
Biotrial 
Canon BioMedical
Celerion
Certara
clinicalRSVP 
Compass Research
Covance
Cytel
DaVita Clinical Research
DUCKFLATS
Duke Clinical Research Institute
Evolution Research Group
Excelra Knowledge Solutions Pvt. Ltd. 
FDA
Frontage Labs
Genentech 
High Point Clinical Trials Center
iCardiac Technologies
ICON
INC Research
Institute for Systems Biology Moscow
Lixoft

Masimo
Medpace  
Metrum Research Group
New Orleans Center for Clinical Research
Nuventra Pharma Services
OneOme
Orlando Clinical Research Center
Pfizer 
PAREXEL 
PPD
PRA Health Sciences
Prism Research, LLC
Profil Institute for Clinical Research, Inc.
QPS, LLC
Richmond Pharmacology Ltd.
Rudraya Corporation
Simulations Plus, Inc.
SNBL Clinical Pharmacology Center, Inc.  
Spaulding Clinical Research, LLC
Techsol 
TNO
Verified Clinical Trials
Wiley
Worldwide Clinical Trials

EXHIBIT INFORMATION

 › (1) 8x10 inline booth space
 › 3 Exhibit Hall only badges
 › 3 Full Conference badges
 › Lunch & drink vouchers per badge
 › 2 mailing lists released  
1/12/18 & 2/2/18
Fee (before 12/31/17): $7,500
Fee (after 1/1/18): $8,500
Corner booths: add $500

› (1) 8x10 inline booth space
› 5 Exhibit Hall only badges
› 5 Full Conference badges
› Lunch & drink vouchers per badge 
› Learning Lounge (includes exclusive 

30 minute demonstration space, ad 
in Final Program, inclusion in 
exclusive exhibitor e-blast, and 
highlighted website listing)

 › 3 mailing lists released 12/15/17, 
1/12/18 & 2/2/18
Fee (before 12/31/17): $12,500
Fee (after 1/1/18): $13,500
Corner booths: add $500

TIER INCLUSIONS

NOTE: Payment in full is due with application. 
Partial booth payments or payment type 
reversals will incur a $50 USD processing fee 
per transaction.

TIER

1

TIER

2

TIER

3

2017 EXHIBITING & CONTRIBUTING ORGANIZATIONS
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ASCPT 2018 ANNUAL MEETING PARTNERSHIP OPPORTUNITIES
Go beyond your booth and build on your exhibit presence at the Annual Meeting. ASCPT offers custom options beyond this 
menu as well as educational grant opportunities. Take advantage of additional marketing opportunities and build a program 
that fits your branding and marketing objectives. Contact lisa@ascpt.org to discuss options that will best suit your goals.

INTERACTIVE

RECEPTIONS 
Starting at $10,000
Put your brand in the hands of attendees 
while they network at one of the unop-
posed evening receptions.

PRODUCT THEATERS
Starting at $10,000
Partner with ASCPT to reach your target 
audience and use this exclusive event to 
provide information on your products/ 
services in dedicated theater space.

NEW MEMBER WELCOME 
$5,000
Reach attendees before the Annual Meet-
ing with this webinar-based New Member 
Welcome event inclusive of a 
1 hour networking event during the 
Opening Reception.

EXHIBIT HALL DEMOS 
Starting at $3,500
NEW THIS YEAR! Use the attendee breaks 
to show a 15-minute demonstration to 
an engaged audience!

ATTENDEE EXPERIENCE

EXHIBITOR WALKS 
$2,500
Feature your booth as ASCPT 
leaders take attendees on a tour 
of the Exhibit Hall.

STUDENT/TRAINEE SUPPORT 
Starting at $2,500
Give a student or trainee a unique 
opportunity to experience the Annual 
Meeting. Funds will be used to sup-
port all membership, registration and 
travel expenses and sponsor will receive 
recognition via select ASCPT Meeting 
resources.

ANNUAL MEETING APP 
$10,000
The Annual Meeting App offers the 
ultimate visibility to a sponsor, providing 
attendees on-the-go information at 
their fingertips.

MEETING WIFI 
$15,000
This high-exposure, exclusive oppor-
tunity is accessed by over 90% of the 
Meeting attendees. Pair this with the 
App sponsorship for a discounted price.

PARTNERSHIP OPPORTUNITIES

BRANDING

CHARGING STATION 
$2,500
Used at pre-conference events and 
throughout high traffic areas of the 
Meeting, connect your brand by 
offering a variety of charging connec-
tions for attendees. 

LANYARDS 
$7,500
Use this exclusive opportunity to put 
your brand on every attendee through-
out the Meeting.

ADVERTISING 
Starting at $500
From the Final Program to the ASCPT 
website to the exclusive Meeting App, 
there’s an advertising opportunity 
available that best fits every budget.

All sponsorships include 
additional marketing support 
and benefits that will enhance 

your presence and provide 
the marketing reach to 

maximize your ROI.
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BENEFIT PLATINUM
$25,000+

DIAMOND
$15,000 -
$24,999

GOLD
$10,000 -
$14,999

SILVER
$5,000 -
$9,999

BRONZE
$2,500 -
$4,999

(1) 8X10 BOOTH IN EXHIBIT HALL ü ü

POST-EVENT MAILING LIST ü ü ü

LOGO ON WEBSITE ü ü ü ü ü

WEBSITE BANNER AD ü - year round ü - year round ü ü

LOGO ON EXHIBIT HALL SIGNAGE ü ü ü ü ü

HIGHLIGHTED IN FINAL PROGRAM 
LISTING ü ü ü ü

HIGHLIGHTED IN FINAL PROGRAM  
FLOOR PLAN ü ü ü ü

AD IN FINAL PROGRAM Full page half page

AD IN SUPPLEMENT Full page half page

HIGHLIGHTED IN MEETING APP ü ü ü ü

BANNER AD IN MEETING APP ü ü

EXCLUSIVE COVERAGE IN 
AN ATTENDEE NEWSLETTER ü ü

NAME LISTED IN E-NEWSLETTERS ü ü ü ü ü

LEAD RETRIEVAL ü ü

JOB POSTINGS
(YEAR-LONG OPTION) 12 6 3

FULL CONFERENCE REGISTRATIONS 5 4 3 2 1

DONOR  RECEPTION INVITATIONS 5 4 3 2 1

* All print recognition is based on availability and materials received by print deadlines.

View the full partnership menu and find the options that best fit your budget and needs by visiting www.ascpt.org/meetings 
or by contacting Lisa Williamson, lisa@ascpt.org, 703-836-6981 ext 102.

All partnerships are sold on right of first refusal basis and are available in limited quantities.
All new partners must have at least one (1) 8x10 booth in the Exhibit Hall unless otherwise previously agreed upon with ASCPT.

PARTNER BENEFITS



ASCPT 2018 ANNUAL MEETING
EXHIBIT SPACE APPLICATION MARCH 21-24, 2018 HILTON ORLANDO / ORLANDO, FL

These rules and regulations are a bona fide part of the contract for exhibit space with the American Society for Clinical Pharmacology and Thera-
peutics, hereinafter referred to as ASCPT, for the Exposition. ASCPT and its authorized representatives are hereinafter referred to as “Show Man-
agement.” Show Management reserves the sole right to render all interpretations, amend and enforce these regulations and to establish any and 
all further regulations not specifically covered below to assure the general success and well being of the Show. Each exhibitor, for himself/herself, 
exhibitor employees, and exhibitor contractors, agrees to abide by these regulations and by any amendments or additions hereafter made by Show 
Management. Show Management reserves the right to decline, prohibit, deny access or remove any exhibit, which in its sole judgment is contrary 
to the character, objectives, and best interests of the Show or suitable for its attendee audience. This reservation includes, but is not limited to, any 
violation of any public policy or these rules and regulations and extends to persons, things, printed matter, products, and conduct.

Eligibility: The technical exhibit area is open to exhibitors whose products or services are both scientific and/or commercial and must be for 
use in or related to clinical pharmacology and therapeutics and translational science.

FDA Compliance: ASCPT requires that all exhibitors must be in compliance with FDA regulations regarding all products or devices regulated 
by the FDA. ASCPT reserves the right to refuse applications of concerns not meeting standards required or expected, as well as the right to 
curtail exhibits or parts of exhibits that reflect against the character of the meeting. ASCPT’s decision and interpretation shall be accepted 
as final in all cases.

1. PAYMENT OF SPACE. Payment is due in full with application.

2. CANCELLATION AND REFUNDS. All cancellations or reductions of booth space must be received in writing by Show Management. If Show 
Management receives a written request for cancellation or reduction of space on or before January 6, 2018, the exhibitor will be eligible for a full 
refund minus a $1000 administrative processing fee. No refunds will be made after January 6, 2018.

It is expressly agreed by the exhibitor that in the event the exhibiting company fails to pay the space rental charge at the times specified, or fails to 
comply with any other provisions contained in these rules and regulations concerning the use of exhibit space, Show Management shall have the 
right to reassign the confirmed booth location or to take possession of said space and lease same, or any part thereof, to such parties and upon such 
terms and conditions as it may deem proper. In the event of a default by the exhibitor, as set forth in the previous sentence, the exhibitor shall forfeit 
as liquidated damages, the amount paid by the exhibiting company for space reservation, regardless of whether or not Show Management enters 
into a further lease for the space involved.

In case the exposition shall not be held for any reason whatsoever, then and thereupon, the rental and lease of space to the exhibitor shall be 
terminated. In such case the limit claim for damage and/or compensation by the exhibitor shall be the return to the exhibitor of the prorated amount 
already paid for space for this specific event.

3. SPACE RENTAL AND ASSIGNMENT OF LOCATION. Whenever possible, space assignments will be made by Show Management in keeping with 
the preferences as to location requested by the exhibitor. SHOW MANAGEMENT, HOWEVER, RESERVES THE RIGHT TO MAKE THE FINAL DETER-
MINATION OF ALL SPACE ASSIGNMENTS IN THE BEST INTERESTS OF THE EXPOSITION.

4. USE OF SPACE, SUBLETTING OF SPACE. No exhibitor shall assign, sublet or share the space allotted with another business or firm unless approval 
has been obtained in writing from Show Management. Exhibitors are not permitted to feature names or advertisements of non-exhibiting manu-
facturers, distributors or agents in the exhibitor’s display, parent or subsidiary companies excepted.

Exhibitors must show only goods manufactured or dealt in by them in the regular course of business. Should an article of a non-exhibiting firm be 
required for operation or demonstration in an exhibitor’s display, identification of such article shall be limited to the usual and regular nameplate, 
imprint or trademark under which same is sold in the general course of business.

No firm or organization not assigned exhibit space will be permitted to solicit business within the Exhibit Areas.

5. EXHIBITORS AUTHORIZED REPRESENTATIVE. Each exhibitor must name one person to be the representative in connection with installation, 
operation and removal of the firm’s exhibit. Such representative shall be authorized to enter into such service contracts as may be necessary and 
for which the exhibitor shall be responsible. The exhibitor shall assume responsibility for such representative being in attendance throughout all 
exposition periods; and this representative shall be responsible for keeping the exhibit neat, manned and orderly at all times.

For their own safety and protection, persons under the age of twenty-one (21) will not be admitted to the exhibit halls during installation and 
dismantling

6. INSTALLATION AND REMOVAL. Show Management reserves the right to fix the time for the installation of a booth prior to the Show opening 
and for its removal after the conclusion of the Show. Any space not claimed and occupied three (3) hours prior to the published Show opening time, 
may be resold or reassigned without refund.

Exhibits must be staffed during all Show hours and may not, to any extent, be dismantled before the Show closing. Any early dismantling or packing 
shall be considered a breach of this agreement and may affect future applications.

7. ARRANGEMENT OF EXHIBITS. Each exhibitor is provided an Official Exhibitor Services Kit. The Exhibitor Services Kit describes the type and 
arrangement of exhibit space and the standard equipment provided by Show Management for booth construction.

All booth space must be arranged and constructed in accordance with the guidelines, provisions and limitations contained in the Exhibitor Services 
Kit. If, in the sole opinion of Show Management, any exhibit fails to conform to the Exhibitor Services Kit guidelines, or the provisions set forth 
herein, such exhibit will be prohibited from functioning at any time during the exposition. Exhibits not conforming may be dismantled or modified, 
at cost to the exhibitor, at the sole judgment and discretion of Show Management.

Exhibitor Plan Review. Booth construction plans and layout arrangements for first-time exhibitors, exhibits in peninsula or island booth spaces, 
or involving other unusual construction features, must be submitted for approval at least sixty (60) days prior to the opening of the exposition.

8. EXHIBITS & PUBLIC POLICY. Each exhibitor is charged with knowledge of all State, County, and City laws, ordinances and regulations pertaining 
to health, fire prevention and public safety, while participating in this exposition.

Compliance with such laws is mandatory for all exhibitors and the sole responsibility is that of the exhibitor.

No part of the building shall be defaced in any manner, nor shall signs or other articles be posted, nailed, taped or otherwise affixed to any pillars, 
doors, walls or other parts of the building. Any and all damages, losses, expenses, and/or costs resulting from failure to observe this notice shall be 
payable by the exhibitor. Show Management and service contractors have no responsibility pertaining to the compliance with laws as to public 
policy as far as individual exhibitor’s space, materials and operation is concerned. Should an exhibitor have any questions as to the application of 
such laws, ordinances and regulations to his exhibit or display, Show Management will endeavor to answer them.

Exhibitors must comply with City and State fire regulations. All booth decorations including carpeting must be flameproofed and all hangings must 
clear the floor. All exits, hallways, aisles and fire control apparatus must remain clear and unobstructed at all times. Use of butane or bottled gas is 
not permitted. Use of propane and helium balloons is prohibited. Electrical equipment and wiring must conform with National Electrical Code Safe-
ty Rules. If inspection indicates any exhibitor has neglected to comply with these regulations, or otherwise incurs fire hazard, the right is reserved 
to cancel all or such part of the exhibit as may be irregular, and effect the removal of same at exhibitor’s expense.

If unusual equipment or machinery is to be installed, or if appliances that might come under fire codes are to be used, the exhibitor should communi-
cate with Show Management for information concerning facilities or regulations. Independent contractors must conform to IAEE, ESCA and ED&PA 
guidelines and must be signatory to a current local collective bargaining agreement.

9. STORAGE OF PACKING CRATES AND BOXES. Unattended freight in any display space as of one hour prior to Show opening will be removed and 
stored at the exhibitor’s sole risk and expense. Exhibitors will not be permitted to store packing crates and boxes in their booths during the exhibit 
period; but these, when properly marked, will be stored and returned to the booth by service contractors. It is the exhibitor’s responsibility to mark 
and identify crates and boxes.

Crates and boxes not properly marked or identified may be destroyed. Show Management assumes no responsibility for the contents of crates or 
boxes improperly labeled as “empty.” Because of the lack of storage facilities, it may be necessary to store empty crates, boxes and exhibit material 
outside the building. Every effort will be made to protect the crates from the elements, but neither Show Management nor its service contractors 
will assume any responsibility for damage to them. The removal and return of large crates that cannot be handled by hand trucks will be charged 
for at prevailing rates.

Crates, boxes or other exhibit materials unclaimed by the exhibitor after the Show will be removed at the exhibitor’s expense. Exhibitors will be 
billed by the service contractor for removal time and materials at prevailing rates. Neither Show Management, the service contractor, nor the exhibit 
facility shall assume any liability whatsoever for loss or damage.

10. OPERATION OF EXHIBITS. Show Management reserves the right to restrict the operation of, or evict completely, any exhibit which, in its sole 
opinion, detracts from the general character of the exposition as a whole. This includes, but is not limited to, an exhibit which, because of 
noise, flashing lights, method of operation, display of unsuitable material, is determined by Show Management to be objectionable to the 
successful conduct of the exposition as a whole. Use of so called “barkers” or “pitchmen” is strictly prohibited. All demonstrations or other promotional 
activities must be confined to the limits of the exhibit space. Sufficient space must be provided within the exhibit space for the comfort and safety 
of persons watching demonstrations and other promotional activities. Each exhibitor is responsible for keeping the aisles near its exhibit space free 
of congestion caused by demonstrations or other promotions.

Alcoholic Beverages. Exhibitors may not serve alcoholic beverages in the exhibit hall except with the written permission of Show 
Management.

Direct Sales. No retail sales are permitted within the exhibit area at any time, but orders may be taken for future delivery.

Contests, Drawings and Lotteries. All unusual promotional activities must be approved in writing by Show Management no later than 
60 days prior to the opening of the exposition.

Literature Distribution. All demonstrations or other activities must be confined to the limits of the exhibitor’s booth. Distribution of cir-
culars may be made only within the space assigned to the exhibitor distributing such materials. No advertising circulars, catalogs, folders 
or devices shall be distributed by exhibitors in the aisles, meeting rooms, registration areas, lounges or grounds of the host facility. Trade 
publishers are prohibited from soliciting advertising during the Show. Trade publications may be distributed from their booth, but automatic 
distribution is prohibited. Shopping bags are prohibited and literature bags shall not exceed a size of 16” x 18”.

Copyright Licensing. Exhibitor is solely responsible for obtaining any required licenses to broadcast, perform, or display any copyrighted 
materials including but not limited to music, video, and software. Exhibitor shall indemnify and hold harmless ASCPT, Show Management, 
and facility against cost, expense, or liability which may be incident to, arise out of or be caused by Exhibitor’s failure to obtain requisite license.

Sound. Exhibits which include the operation of musical instruments, radios, sound projection equipment, or any noisemaking machines must 
be conducted or arranged so that the noise resulting from the demonstration will not annoy or disturb adjacent exhibitors and their patrons, 
nor cause the aisles to be blocked. Operators of noisemaking exhibits must secure approval of operating methods before the exhibit opens. 
Show Management shall be the sole judge of what constitutes appropriate sound levels.

Live Animals. Live animals are prohibited.

Booth Representatives. Booth representatives, including models or demonstrators, must be properly registered and wear badges, and be 
properly and modestly clothed. Excessively revealing attire is prohibited.

Irregular Activities. All giveaway items with the exception of plastic bags, pens, pencils, luggage tags, pocket calendars, and the exhibitor’s 
product must be submitted for approval to Show Management three (3) weeks prior to the opening of the exposition. Noisemakers of any kind 
will not be permitted. All exhibitors distributing approved “stick-ons” may not place the “stick-ons” on the attendees’ badges.

11. SOCIAL ACTIVITIES. Any social function or special event planned by an exhibiting company, to take place during the ASCPT Annual Meeting, 
must be pre-approved by ASCPT. Exhibitor agrees to withhold sponsoring hospitality suites/rooms or other functions during official conference and 
exposition activities, including exhibit hours, social functions, educational seminars and any other related activity scheduled by ASCPT and/or Show 
Management. Distribution of exhibitor materials is not permitted to attendee sleeping room doors, ASCPT meeting rooms or anywhere else in the 
hotel and/or exhibit facility except in the specified booth space.

12. LIABILITY AND INSURANCE. All property of the exhibitor remains under the exhibitor’s custody and control in transit to and from the exhibit 
hall and while it is in the confines of the exhibit hall. Neither ASCPT and Show Management, its service contractors, the management of the exhibit 
hall nor any of the officers, staff members or directors of any of the same are responsible for the safety of the property of exhibitors from theft, 
damage by fire, accident, vandalism or other causes, and the exhibitor expressly waives and releases any claim or demand the exhibitor may have 
against any of them by reason of any damage to or loss of any property of the exhibitor. Exhibitor agrees to be fully responsible to pay for any and 
all damages to property owned by the hotel or their owners or managers, which results from any act or omission of Exhibitor. Exhibitor agrees 
to defend, indemnify and hold harmless, the hotel, American Society for Clinical Pharmacology and Therapeutics, and their respective owners, 
managers, officers or directors, agents, employees, subsidiaries and affiliates, from any damages or charges resulting from Exhibitor’s use of the 
property. Exhibitor’s liability shall include, without limitation, all losses, costs, damages, or expenses arising from or out of or by reason of any 
accident or bodily injury or other occurrences to any person or persons, including the Exhibitor, its agents, employees, and business invitees which 
arise from or out of the Exhibitor’s occupancy and use of the exhibition premises, Hotel or any part thereof.

13. INDEMNIFICATION. Exhibitor agrees that it will indemnify and hold and save ASCPT and Show Management whole and harmless of, from and 
against all claims, demands, actions, damages, loss, cost, liabilities, expenses and judgments recovered from or asserted against ASCPT and Show 
Management on account of injury or damage to person or property to the extent that any such damage or injury may be incident to, arise out of, or be 
caused, either proximately or remotely, wholly or in part, by an act, omission, negligence or misconduct on the part of Exhibitor or any of its agents, 
servants, employees, contractors, patrons, guests, licensees or invitees or of any other person entering upon the Premises leased hereunder with 
the express or implied invitation or permission of Exhibitor, or when any such injury or damage is the result, proximate or remote, of the violation by 
Exhibitor or any of its agents, servants, employees, contractors, patrons, guests, licensees or invitees of any law, ordinance or governmental order 
of any kind, or when any such injury or damage may in any other way arise from or out of the occupancy or use by Exhibitor, its agents, servants, 
employees, contractors, patrons, guests, licensees or invitees of the Premises leased hereunder. Such indemnification of ASCPT and Show Manage-
ment by Exhibitor shall be effective unless such damage or injury may result from the sole negligence, gross negligence or willful misconduct of 
ASCPT and Show Management. Exhibitor covenants and agrees that in case ASCPT and Show Management shall be made a party to any litigation 
commenced by or against Exhibitor or relating to this lease or the Premises leased hereunder, then Exhibitor shall and will pay all costs and expenses, 
including reasonable attorneys’ fees and court costs, incurred by or imposed upon ASCPT and Show Management by virtue of any such litigation.

Property Damage. ASCPT and Show Management shall not be responsible for any loss of or damage to property of the Exhibitor, including, 
but not limited to, loss or damage occasioned by theft, fire, smoke, acts of God, public enemy, riot, civil commotion, or other insurable casu-
alty, and Exhibitor expressly waives any claim for liability against ASCPT and Show Management with respect to any such loss or damage. 
Accordingly, it shall be the responsibility of Exhibitor to secure its own insurance or otherwise protect itself and its property against such loss 
or damage.

Use of Certain Property. Exhibitor will assume all costs arising from the use of patented, trademarked, or franchised materials, devices, 
processes or dramatic rights used on or incorporated in the exhibitor’s space. Exhibitor shall indemnify, defend and hold harmless ASCPT, Show 
Management and their officers, directors, members, agents, and employees from and against all claims, demands, suits, liability, damages, 
losses, costs, attorneys’ fees, and expenses of whatever kind or nature, which might result from or arise out of use of any such material(s) 
described above.

14. WAIVER. ASCPT and Show Management shall not be deemed to waive any of its rights hereunder unless such waiver is explicitly stated as a 
waiver in writing and signed by ASCPT and Show Management. No delay or omission by ASCPT and Show Management in exercising any of its rights 
shall operate as a waiver of such rights and a waiver of such rights in writing on one occasion shall not be construed as a consent to or a waiver of 
any right or remedy on any future occasion.

15. ATTORNEYS’ FEES. Should ASCPT and Show Management find it necessary to employ an attorney or attorneys to enforce any of the provisions of 
this agreement, or to protect in any manner its interest or interests under this agreement, ASCPT and Show Management, if it is the prevailing party, 
shall be entitled to recover from the other party all reasonable costs, charges, and expenses including attorneys’ fees.

16. AMERICANS WITH DISABILITIES ACT. Exhibitors acknowledge their responsibilities under the Americans with Disabilities Act (hereinafter 
“Act”) to make their booths accessible to handicapped persons. Exhibitor shall also indemnify and hold harmless ASCPT, Show Management, and 
facility against cost, expense, liability or damage which may be incident to, arise out of or be caused by Exhibitor’s failure to comply with the Act.

17. OTHER REGULATIONS. Any and all matters not specifically covered by the preceding rules and regulations shall be subject solely to the deci-
sion of ASCPT and Show Management. ASCPT AND SHOW MANAGEMENT SHALL HAVE FULL POWER TO INTERPRET, AMEND, AND ENFORCE 
THESE RULES AND REGULATIONS, PROVIDED EXHIBITORS RECEIVE NOTICE OF ANY AMENDMENTS WHEN MADE. EACH EXHIBITOR AND 
ITS EMPLOYEES AGREES TO ABIDE BY THE FOREGOING RULES AND REGULATIONS AND BY ANY AMENDMENTS OR ADDITIONS THERETO IN 
CONFORMANCE WITH THE PRECEDING SENTENCE. EXHIBITORS OR THEIR REPRESENTATIVES WHO FAIL TO OBSERVE THESE CONDITIONS 
OF CONTRACT OR WHO, IN THE OPINION OF ASCPT AND SHOW MANAGEMENT, CONDUCT THEMSELVES UNETHICALLY MAY IMMEDIATELY 
BE DISMISSED FROM THE EXHIBIT AREA WITHOUT REFUND OR OTHER APPEAL.




